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T ARRTIZOWTHRFT L, ARV b3 =Ty —ORSNER, EEEHESCT vV 7T MR EoMica =
=T AR A AT T2DIZED L I RBZ DY & B2~ 3T A MR ZAT > T D DN TSy
WratT o7z TR L7227 — 213, HOL, Kk, @7 L 5 #iiicisnT 16 OF v V7 ¢ AR—
VAR MDY I =T =IO/ ONEA LV HA Ea—T —HThHDH, A FE2—TiE, KETAU—RIZ
BIF5a3 2= (R Z 4 L7~ Warner et al.(2013) DAFZEICHAL . 6 DD N OFEEFHERE & 9 5D
A2 =7 4 ERICBET2EMAERE Lc, TORE, 2 a=7 (MR AWK T 28HZL LTOF Y VT
A ~DOEBROBMEND DT 4 — K3y 7 QR AMET A X NRE@FELH T 7 7 4 ©F 4 @t gD X
MR BN E oz, BRIZBIT D2 2=7 4 REZMET 2 ERPHRINTZ &%, 5% AV D
~ =T — LIRS FEEMEIAD O DOSAR A KD DED MAHDIe T, F v VT 4 AR—=Y A R
MR RIET Z EDTE LB ELIMRIORT L L7 D,

F—T—F:FYUTARR—YARV b Q2T 4BE, AR—VA R I R—Dr—,
J43VAE—
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The trends in Japanese charity sports events

—A study of role for sporting events to solve international and social issues—

Ebe Daigo *
Kevin Filo**

Abstract

Charity sport events not only involve economic impacts from completing the specific sporting activ-
ity, but also the opportunity to bring people like sport-minded people and charity-related people together.
A variety of research has examined charity sport events’ capacity to foster a sense of community from
the participant point of view. The current research examines sense of community within charity sport
events from the event management perspective and advances the following research question: What do
charity sport event managers feel they have put in place to create sense of community among partici-
pants? To address this research question, qualitative data were collected via interviews with 15 charity
sport event managers in Japan including Tokyo, Osaka and Fukuoka. An interview guide comprised of
six demographic questions, along with nine questions based upon the sense of community in Waner’s
study (2013) using sport framework was utilized. Five themes were identified within the interviews:
charitable contribution, soliciting feedback from participants, interactive event environment, supple-
mentary activities, and lack of competition. These themes underscore opportunity for event managers to
articulate social impacts within applications for grant funding and government support.

Key Words : charity sport events, sense of community, sport event manager, philanthropy

* Waseda Institute for Sports Science, 3-4-1Higashifushimi Nishi-tokyo, Tokyo
**  Griffith University, Griffith Business School Gold Coast Campus G27 Southport QLD 4222 Aus-
tralia
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1. [FL&HIZ

ARITEFOT ¥ U T 4. RR— 3 L7 IR
MITRWETH D L SbiiTnd, Bz, Gallup
DT —H &t &1 Charities Aid Foundation 23VAZ
% World Giving Index (D72 AZBNT L 5 & JE
O AEOREEE, FROFMEE, Mk ~DORT 7 1
7 & L CORMERR, @ 3 SOfeiEZ b S ITHiE) O
2016 FFREEIC L D & AT 140 HEH 114 7T
BV F v VT A 1REETHLENZ XD,

Fv U T 4 AR—Y A <~ OBESIT A GH L
HLOTHDHN, TNETOARR—VHEEIT->TE T
CSR (DR TEBIDFUZ $2 < DREER)
[EED DY | AR—Y O NRN T AR Ui R &9
ERIFUAZ BN T & 72, iBEITITEA e AR—Y A X
Y EBF v U T 4 BRYTRfES L, ZOfaH - #45
AR IERIT R E < RAAKEKORIZITH 8
FND AR BHEFAAAMAT & D DOER SR FEETT-
el EbiEINTWD (R - A, 2012), Lae
L7gn G, ZOEECERRR EIBT 287 - P
H7RFREIZ 72 <. DBRETIRZE A LTI T
TTUVRWY, 2020 FEOHIA Y By 7 - XT Y E
v 7 TR L U TR 7o AR —Y A X b
NEFRAET DT, DX A R bR - [H
B 7 ORI [ = F v U 7 ¢ L LT
MESDZ &b TIRISND, AMFTEE ZORERA X
¥ N AR E TS ETHEA IR AR L, R
R—=Y DRI HT | OPREDAR— SUCARRDFE
\ZHFHGTEDZ LWL TS,

2. BEY

AL, [ERRAY - AR REARR 2 B IS AR —
VAR BAF, FX VT4 AR=Y AN &
o B, BRIZBTAT v VT 4 AR—Y A |k
DELREZFET 5 & L blT, AR—=YA X hEHN
7 a=7 ¢ &R (Sense of community) OEERKIZ
HHL, ZOWREFELHALNCT S, AATT v
T A AR=I AR N EATHOHURZ B L TA X hD
HIEoA X RO X o)F, ZOBOBNE ORERSBR
EBHE THON TN DA R ROBRIZOWTIH BN
TAHEDT 2 T HEAToT-, ZFDH%., A h<%
— V=~ DA VA a—EEEmL, A b
IR ANEE T ¥ U T ¢ & L TORERED IS S
e fRBESILD X 91T T BAREYZ2E D #HA T
ONTET U 75 To72,

3. &

3. 1. BAZFEHHEA

AT X 2 =7 1 &K (Sense of Community)
DI Z TN D, 3 2 =7 1R &3

MELA D L)L 2B 2 T B ROt B 7 & Bk — b
T TND LW DR D AR—Y BINDRS
R LTHEOLNDESE] (Sarason, 1974, FEHR) &
EFRTHIENTE, RELTOIIa=T 41FA
IR—VREEDEAR (capitalize) & THZEDTED
£ D TH 5 (Chalip, 2006), =2 2 = =7 1 &I QOL
M 2873 %  (Chavis&Wandersman, 1990) 7217 C
72<, FEERROMER A B e g S~ DOEMED AR
HEELL TWD Z EMH BN/ -> T % (Davidson
& Cotter, 1991),

AR—=INCBT D 3 2 2 =T 4 EEOBEEIIEE
458% (Cloton, 2008) °=1 X = =F ¢ .LF4% (McMillan
& Chavis, 1986) (ZH1KT 5, Warner |28 58D
9% (Warner &Dixon, 2011; Warner et al., 2013) (3.
A 2 =7 A RO L, AR—VEFOH
TEY—NVEBFET D20, 3 22T AIXORN%
T OOEFREWGNI LT (TE EORE, HHmEok
O, B AT EORROGE, V—F—T v fa
Zeft], B KON EHFE TE)) 2D OBEREDOEIEIDN,
HEAR—Y DA X FOARIIBNTHBEERH 5
HOLEEZHNTED, Fio et al. (2013) F=I =
=T A BREBPT ¥ VT 4 AR—Y A X S OBTE7R
%5 (potential outcome) TH 5 Z & Z4aHH L T 5,

=5 Lishash, AR THa R 2= ¢
B OWFFERE A% VD & & I, Warner (255
—EOMHFIZ L > THLNE Rofea a =7 1 BT
WY D2 LT BARDTF ¥ U T AR—Y AR
MZBIT DEHIC DN T HELNATREL 72 D,

3. 2. SEWEE
3. 2 1. AEDFHE

U= 7L 2017 3 H 1 B 3 H 31 HIZH
VHCHRIR - [ S, A X B —FiAT 2017 4F 3
30 AZ5 4 16 HOR) 20 ARICHTZY AARIZE
W T, A ¥ Ea—idus 15 1 (A
1524, EEEEEAE 131 Th D,
3. 2. 2. FAERRARY FOEFE

FETHIDIC 2016 A TONT-HRIZEBT 5T v Y
T A AR—Y A X % Google 35 JLONKIKUZO % H
WCHEHR LT, ZOBMER LU — X [(Fx VT«
AR—=Y AR N 2016] [F¥ VT4 AKR—Y
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2016) (FIlB LV THDH, 31 DF ¥ VT 1 A
IR= AR I A MESNZ DD, SHVRD A
R—=Y AR R EBALDA X N TEvR— Vv —
SOEMR~ R A L MIREIRDENRHD Z LT
FENDT-60, AFEZBNTT 25 OBIFLA <
NDOBZERIGE LT, Fiz, T¥ VT4 ARV A X
VNI TAR=Y T ¥ VT 4 OXRNRFE—THDH
D) Tk 2~ A FT—AR—=Y DR A R R Pz
Ko THHEAR—Y RO ROTEBE IR TDH D
DL TAKR—Y % TFEE U CRIEMRIIZEL fHT e A
v R LIRSS, AWIEOGUIH%ETHY |
AR—=VNCLDEEGE D) (FX VT 4T 7T 1 1)
DM ORREIRI M O F5e TREZ SRR T H 728D
DRERIZOWTERED Z L2 HE LTEY ., &
(21 20 OF % U T 4 AR—V A R M ISABFGEO%]
Rllpole, 20, Fx VT AHERA XU Fv=3
—Vr— L DRV AR TR L 7257 156 D
F X VT A=A X RBAROT—4# L LT
fEHI TV,

3. 3. A%

A UHE 2—T —X DML Nvivol0 % H,
MGTA (BEERRZ 70Ty AT —) I2L->Ta
—T 4 T EAToT, D%, T AL
HEEEZ LRSS & OFGmZ Lo TEE D, BARIC
BT VT 44X FOTRXT AL MIBITH 2
R 2 =T (R AT DR MR S D, R
e & Difmds KOV TIISE & DG ZAT 9 RIS
WL, ERC L DFRYEE T Tle< | HEEDHERE
72 AARANKF A, AARTHGEL H R el s a1
Iayr hSoaL—y g 7atx (Su& Par
ham, 2002) #£HLCW\5, ZDOH%, A—AFT
T KOT A Y I COFEFFIZ N TELEE{To7,

4. FERRUER

4. 1. BRIZBIBF¥ ) T4 REBR—YAIR2 b
AR U728 912, ARECIESMAID AR—Y A <
v R THY ., HDRFEDAR—VTER DL NS4 B
LT - ERARRERRR T e Ty U T 4 R
K=Y AR M EEOSRE LTz, $FLleoTaA
R NOFANHER, A ¥ Ea—mEfi LA~
F =Ty —LOHARWENEITR 1 OB Th D,

4. 2. AZ2=TAREZEERIT IER

T AV BCBITDRFET AV — MIOW TGRS
NTE=a a=7 (RO (Warner, 2011)
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ZHWT, BROF ¥ VT 4 AR—=Y A MNIBIT
53X 2 =T A R ORRKE AW T a1 T 72,
AZE2—TE FEO2E ] X UnEEikl Lo
ToFEEARR D 2SR BEE L, 2 o =7 (i A E
T %~ 1T A MERIZOW T ORIEE1F7-,

FOFER, FX VT 4 AR=Y AR hDaAI 2=
T A BRI TR AR, OF % VT o~
DEER,. QBNENSDT 4 — Ry 7 QRS &
TA Ry NREE, @REINT 77 4 87 1, OFigE
DORIDPFAELTND Z ENBA LN E o7z, LI,
FIENORERREZR DN T O L SR A T %,
4. 2. 1. F¥UT14~DEH

(Charitable Contribution)

FNTENDTF ¥ U T 4 ZAR—Y A X MNIFFEDH
RN S B S SR VY i v & - Y
DOFEETH ST, Fr VT 4 23— DN THN
FAOHEE BT HT L L blT, bo LILFPHICEE
BESatefit L, BRAE L, 20TV oRb0IcES
NDFEFAZOWTEWE T 2T 2 b D THH -7, (A
BAL OB M A8 2 b0 & SERImI
HT D bDONFAEL TN D,

B ZIERTE T A R b~DOBNNTB DB
ODEZLIETHL LS EFXITT VT4 a—X% LY
Faia=7 4 OERETYT, | FEEORWANCESE
IZOWTEZ DR EIRIL L CET, ) THRESAN
HNTNDDaFHD Z LI MDOSNIE D Zih b o8l
WA U SRIZ TV T 2R8I 0 £, | B 2T
L=V —HOENWTH D, BE TR [FH4IC
bl % ) EIEHTE QD V) ZE %A
<HBE LD EEHLTWET, ) (437284805810
NPT ¥ VT 4 L LTRTHND LD A MEE
ZLTWET, ZODICHEFENLT v VT 1 ZJET
HETTRCHNTZLTITWET, | [FFEofg)
BT & TS DGR AT IO ZR2NDTIZZ2U ), |
LWV TENETHD, AR—Y AR b~k AL |k
DB TIER, TV T4 AR M LTOREE R
LT TH D,

4. 2. 2. SMEDILD T4 — RN

(Soliciting Feedback from Participants)

ZORFE, A X MEHAIZIBW T, A X2 bEI0
FlDaIa=lr— 37 4 — K3y 7 O&EFEM
IZOWTER L TWAEIHTIZE LD THD, =
DOERFATFEZ 1ZEAEDA U Z Ea—ZBWT [/H
) M) TRRE) & L GESRTRD, 70— A
v 7 ERGF DT D DRED IFEZRFET 5 Z EITEH L
TNDZ EBRABLMNEZRoT,



1 FEHISANRNAR NF—Sp—2DUT T
Event Event Totalamount . Participants in Manager- Manager-  Manager- . I
Pia rtite M ~Occupatio
No. e sartyear  offundsraised Sporttem 2016 Gender Age Education FnzgEROa oz <
1 Fukuoka 2016 339,0001PY Run 300 Male 40s Bachelor Self-employed
2 Shizuoka 2015 3,000,001PY Run 600-700 Male 60s Bachelor Self-employed lﬂ‘
Sport 3rd year of University ?.i
3 Tokyo 2009 648,000 JPY ol 700-800 Male 20s Student ot 7z
Coordinator, Public o=t
4 T 2014  1,600,000JPY R Femal 40 Mast: ’ <
okyo un 300 emale S aster Relations Ut/ NPO i j]
5 Tokyo 2005 590'000;?0@ Run 5300 Male 50s  Bachelor " es'de%F;ima' Ej%'—f
6 Tokyo 2011 887,150IPY Run 600 Male 20s  Bachelor O™ g;ﬁﬁjﬁ‘;’:nd ?
PARY
600,000- Wakand 2000 Director/ Health Related
7 Tol 2002 ' Male 40s Bachelor |
ko 1,000,0000PY Run (data:2017) Inductry S
venue 389 iy
8 To 2016 5,000,000  Run ) Fermale 30s Bachelor Office worker/ NGO :
ko Airtuel un 540 / Lﬁ_i
-
9 Oska 2009  3,500,000JPY  Run 6000 Female 30s Master ~ Cventmanager General 3]
Incorporated Association g
dependon Walk and 200-12000 . )
10 Tokyo 2015 Female 40s Associate Seff-el NGO
Y place Run (cata2015) mooyed/ b
1,000,000- st
11 Tokyo 2006 1,400,0000PY Futsal 500 Male/Female 30s/30s Bachelor Self-employed/ NGO
12 Sendai 1995  1,273,78IPY  Run 550 Male 50s  Associate onager/YouthandLocal
Industry
13 Tokyo 2010  652,940P)Y  Run 1000 Female 40s  Bachelor ~ CTEfEdiO7 Pubishing
Industry
14 Tokyo 2005  8283146IPY Run 5000 Female 40s  Bachelor Director/ General
Incorporated Association
15 Tokyo 2011 400,000 JPY Run 2000 Male 50s  Bachelor /dminsvateDiecor

Uni. Voluntary Center

il 21X, [Facebook, H"—LX— 78mr,|
Instagram ZF|H L CWET, A X2 ME THROSIN
DEULD A—/MZBST LT, 7o — 7 r— L%
fit LET, Facebook 0 —L_—TZl L TD=
AL NRERIZZE DT O EFRHE L E T,

[Facebook, Twitter 72 £ & H L. falfrld Instagram
L TET, LEEX SNS 2# U THIEICK
BLIEY, BRLIEY, ala=r—Tal%bdk
L TWET, L., Facebook #HHEIIfER L
TWTC, ZD 9 bl a8+ 272017 Instagram %
FERLE LD, 54F1L Instagram 7217 T, |

[Facebook TA X2 "NEIIEDOEEEZT =7 LT
WET, BEAT (L) 5o T<NDANTEALR
125 720N, BAEEN D R— L~ — X Facebook A
vV —ICA VR TIELTEXSH LI
LT EHE VSN EEA, | LEELTWD,
B2 HDHY—MIFESTNDA R hvpr—T
0, AN IBNPRERY A MR E TR LR X<
T — NERD VAT IR TND DD, ZD
WAL R 2N TN DA Ry hvr—V
—OBRZNT EBP LMo,

4. 2. 3. XRZERSTA R MRE
(Interactive Event Environment)
A ME AN RUHICESTeZ L DR AT

H ARSI N—T) EREODTDHE I A=A A
ELTT WA ST, BRI A & LT,
[~ NERE 2 LT < OB LW SV DMREET
ELHIICEESTWET, —HOUE TN TE-
TEDITRBN A PDOVNNSGED L O IR AT H LT,
ZHUTHEIED LWTT L, | [TRTOSMEE V-
Lx<7ZICLT, ZFLT6F—LIIDTFTWET, £
NEIUZT— LT =038 > TATNTH LIAATED,
72 21E 1 ATHULAALTHTY 20 ADOZ V—T7TC
B LIAATOTH R, L2 T U H AT
F7.) [EL<BMEL Fr IV T4V D) 7—
AP TaI a=lr—arkboTHET, L
720, BREILZD, TR ALTZD ETHNNE
PRI F9,) NEEBEAY a X7 LD AT
HERF v VT 4 AR MIHD Z 2L > THLWA
ICHE ISR CE D FREMERH D L B TnE
Tol EWVSTREND, ia AT HENT & LT
T F—Tr—ObNEL DILR, £ LTUEEE{T> T
D WD,
4. 2. 4 BDMT7OT4ETA

(Supplementary Activities)

Z ORISR, BT L TR E A
W95 HAERD, A2 b &Y &L D7 hrE
DITFOIEEEET O THD, FXY V7T 47 Thi
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BT 7T AT 41X [T VT o iEEhE [
V=V T ) THDHD, FNETIZE S TA R bt
RENDZ EITFE AL, FORNMEEE LT
FABESNAAT—UTOYya—e, 77 v g HHE
P, W7 —ADRBIR EDA N MR E -
TEBEREEZ R L CWDEAE BN ERH L
Lot

YRV — LB T, AR MIE T+ M7
—APHESNTOET, e RY 7 b E
2FET, EEE L2 L bR E, EhubEos
TWBMICT A ZEHTENH OLH Y £3, 1 TR
HBidhob U —F 2 A Xy M ERNCHELET,
ZHUIRE—D—E L TBREABRIANSINT
EDLLNTT DO TY, ) (BB DRI #
DAAF 2—L%F T HEITHEANLTNET,
ZIT 5 AR AREPIEENTOET, ) [AR—
YPFETII WL, SLETABNIE b WET, £
DI=DITT 4 P I HFE VIRIFE LIRWEE Z21ED £
L7z, T2& ZIXAARDOERRFFIRDEER D DIt
BT\, FIUTREEHTOILETHL Y F
SERDE LT, | LI A2 FOHBBERIZ O
MOEBEIENERZTHD Z EBHLME o7,
4. 2. 5 FRFEMOXRIN (Lack of Competition)
XU % —BIIA R N TORE A i/ NI
LT, fUbIZHLEeZ LICERE Y T TR L
WIHE LD D ZEZMRLTND, ZOEHIL, ikt
LA MIESTREREIZERHY . HFEVHFtsE
SR L7= < ZeWDSEEEA R L L 5 & 95140 b
W DH—I7, AR— ORF ORI 2 —UIBER L
TARY MMERTE D L9 TREEED LTNHAR
Y EBHEL TV,
BRI~ A RE LT T Lbidz o
AR R, AR=Y DL R, 7Ty
TipZ LEE U SHTLHV ERA, D777
VEREATWET, BIEICIE (ks) BioTnd
BE SN EANEDT, T_XTOBSHIIR &
ZIOBRNTWET, | HERE LTINS M EE
22 ElE3H 0 FHA, RTIZHOA X2 ML, FEAT
WZF X VT 4 AR NedDT, Gl BRI D7
DO EFHTL 2L X2 H0 A, BEFLEW
NiZ. bo ERIDA X FERDTFTZ60nn e g
7.1 NEES->T, ZOAX hOHMIL, ERNZE
DIoNT o —ZE S® D 2 ETIHRWATT, 72
MEEA LI 2T, AR=YOBFHRI-N2 b D&%
TRV | TY L MIL—RA D Thogk L £
T, L—AFITKANEDF v v MOEEE Ik
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STWTGEL DT T —bWET, EbHFOE
RN EITERNER A, BlINWAWARESIET
D, N EEDHFE L TOZ EIIbAFEY, 1=
EZIE. WBITAWVWERMITFEZ THL YT v R
WD LD 7eRiiaE o< %) ERFILTWA,

PUE B ODABFUZBNTH DN s e T v U T
A AR=I AR MBI D2 2 =7 &R O
FHETHD,

Sense of Soliciting
C it Feedback
ommunity from
in Japanese Participants
Charity Sport
Events
Supplementary
Activities

K1: BRIZEITE2F¥ T4 RAR—YLR D
A2 =T REZERTIER

5 F&o

5. 1. #55R

ARFFETIL Y = 7R & b v X B a—%
HWTA R 2= —oOENLTF Y VT o
AR—=V AR MBI D22 2 =7 ¢ RO
FREE L, BRIQE shiEfloal =7«
AR T2 720D 2 0 BARIIFER 2DV -
L. OF ¥ VT 4 ~DOHEH, @SNMENLDT 41— R
Ry @A A~ MRBE, @FEIT 77
S ET 4 @FFHEDKAND 5 SOBHENA S E 7
ST, AT L beid5 &, Sarason (1974) 12X
53R a=T EROEFRL D HIEANOFIPHAZ 2 T
JRBERCT R — ME#RE > TR, AR—VIZE
{7 %5 Warner et al.(2013) & % < Ok TR R
Lotz L LEBSEOKINCHOWTIE, g
Taa=7 ¢ BEIITHGE GEFER AR
B EEZLNTETEY, HRIZBTLHF X V7«
A=Y A Xy MR OFERThH -T2, Fo, BHART
TN TWAEF ¥ U T 4 AR—Y A X hOT—<T
FrE Ok (BRI SREDOT v U T+
MR Z S+ A L L ThiEMT BTy, &
DFAF A HUTI DA BT B D=— X% A X &
MR ABZD « BA D Z LICEZ ZENTNSZ



LB TND, T U T ¢ ~OBIE A FIK
THZENTTF v VT 4 AR—Y AR FOEERE
ToDE Goodwin et al. (2017) 1T _THY, HA
IZBWTHFERECH -T2,

5. 2. 42T r—a L5 DFRE

AU NTHSMNZ 2T HARDT v VT 4 A
R=Y A X FOBUR, 23 2 =7 4 B OMERIA T
%, BRI A X MBI DR « EEEIZS < OR
WaEROLEEZ D,

FlZ, T VT 4 A MRESNDHEDH -
[ERSFE L T U 7 o ~OIEOFEH A =D H T
DO x 2B RAIE, INTE S OFTECHT AR
1K« NS OIEEZ RO DG THGIDH DT —
HRBYF T HMFL LTS, AR Z > TH O
ERROTEARDA Ry M=V —DRA X &
AL, RS TOAN-BIZROSE 5%, #L
WATZBLEHR S T EEFREIC LTV D &) 5,
ZLTA R "BIENLDEST 2 MEELE LTHD A
RF ¥ VT 4 a—X% L0 XGRS EDHT=0ITA N
Y ERTVA U ENTNDDIEE NI FERIT, T U
T4 RN Z 5 UTiEEh~DOR AR L, I(E TR
DT 4 TR TRIN T D TN,

B, A RBIE DT 4 — RNy 7 &%)
FHNNEET D 2 EOREES NI 2 =7 (JERICD
WCOBHTOHRTHL NI 2 o722 ik, HADTF +
VT 4 AR—Y A X MZRW T X VIR T 7 m
—TFINNECH D Z a2 LD, BHARD~R—
v —0blE, Facebook X° Instagram 72 £V —3 %
LRy N —F% o P —E R EFIFH LT A X ML
AN S BEIREL, A X MEOSINEINSD T 4 —
RoRw 7 D D B DN TR % 72 5154 50 L=,
LML, EOY—v BHE) 231X "B -
THROBEEEREOOD, F22 9 LY — /L2458
9592 TDOY YV —ADFBEIZ OV TIFHAMETIEZ2 0,
AT T, V=% VAT ¢ THBEOE £ > T
HARY RBL Y @S E BT TS ST
Y (Rothschild,2011), ZD7=HIZIT5 85 Y —I/LH
BN OREESCE R AIUET D200 Y — /L b LTk
S5 L9 BEEER S 4L, =—RIxfis T 23
WD, Jed ThFFE(Baruch & Holtom,2008) TlA 2
VT 4 T OHERIC L B2 BIEROBEINC, 7
2 — hANEVE L 72 WS~ OB B E DT
T D EIMARGITIEY . AFFEOXGA X MT
BOTHHRTTNENETH D,
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