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Service Quality, Satisfaction and Behavioral Intention              

in Participating Event Sport Tourism
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Abstract 

It is critical for hosting organizations to attract sport tourists who are participants from outside of the 
hosting city. Segmenting and targeting the sport tourists (e.g., ages, genders, etc.), furthermore, enables 
event managers to leverage effective marketing strategies. One of the key antecedents is ‘service quality’, 
however, very limited research in participating event sport tourism which includes mixed dimensions 
has examined the role of service quality. The purposes of this study were to (1) develop and test service 
quality scales in participating event sport tourism and (2) examine the relationships between service 
quality, satisfaction, and behavioral intention by the target segmentation (i.e., younger than 44 ages and 
older than 45 ages). Data were collected through an online questionnaire for participants in various 
sporting events with accommodation and tourism (n = 764). Results of confirmatory factor analysis 
indicated that model fit was an acceptable level for a total of 50 items with 18 factors in 7 dimensions 
(χ²/df = 1.89, CFI = .91, SRMR = .06, RMSEA = .05). The Structural equation modeling demonstrated 
acceptable fits for both younger group (n = 317; χ²/df = 1.95, CFI = .89, SRMR = .06, RMSEA = .06) and 
older group (n = 447; χ²/df = 1.89, CFI = .91, SRMR = .06, RMSEA = .05). The results showed that 
various service quality on sporting event and tourism significantly had the positive effects on 
satisfaction with event and tourism. In older group, accommodation quality was significant to 
satisfaction with tourism (γ = .24, p < .001) and overall satisfaction had a positive effect on behavioral 
intention to event (β = .13, p < .05). In younger group, though, there was no significance on the 
relationship between accommodation quality and satisfaction with tourism, and overall satisfaction and 
behavioral intention to event. The findings provide suggestions for managerial implications and future 
research in participating event sport tourism.  
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