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Possibility of co-creation in value by public

in sport team and sport facility

Hidekazu Yoshikura*
Abstract

The purpose of study is 1) the relationship between value of watching sport and
sense of community of public using the local brand value; 2) consider process in
co-creation in value.

Questionnaires were web-based research. The data analysis was completed with
830 respondents, who were over 20 years of age. In order to examine the
relationship between value of watching sport scale as the independent variable and
multiple dimensions with local brand value scale as the dependent variable,
multivariate analysis of variance was performed.

The conclusions derived from study provide that value of watching sport scale
impacted significantly on the local brand value scale. The results from this survey
indicates that 1) professional sporting event might be effective for sense of town
development, 2) the need to town development on a regional scale by public, local
government and professional sport team.

Key Words : Co-creation in value, Town development, Subconscious
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